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Abstract: Against the backdrop of the rapid rise of social commerce, user-generated
content (UGC) has become one of the most important external sources of information
shaping consumers’ cognition formation and purchase decision-making. However,
existing studies have largely focused on single dimensions such as information quality
or credibility, resulting in an incomplete understanding of the multidimensional

structure of UGC quality, while the critical role of platform governance in content
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screening, presentation, and trust transmission has also been largely overlooked.
Addressing these research gaps, this study investigates mainstream social commerce
users in China and conceptualizes UGC quality as a multidimensional construct
comprising information quality, credibility, interaction quality, presentation quality, and
rationality of emotional arousal. Platform governance is incorporated into the model to
establish an integrated structural equation model alongside consumer purchase behavior.
Based on an analysis of 445 valid responses, the results reveal that information quality,
credibility, interaction quality, and presentation quality significantly promote
consumers’ purchase behavior, whereas the rationality of emotional arousal does not
exert a significant effect. Furthermore, platform governance plays a significant
mediating role in the relationships between information quality, credibility, presentation
quality, and purchase behavior, highlighting its fundamental function in trust
transmission and content exposure mechanisms. These findings not only enrich the
theoretical discussion on the multidimensional structure of UGC quality but also
uncover the institutional influence mechanism of platform governance in social
commerce contexts, and provide practical implications for platforms in terms of content

governance, algorithm optimization, and user trust building.

Keywords: user-generated content; platform governance; consumer purchase behavior;

social commerce; structural equation modeling
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M S, UGC 24 &5 616 P 3L (R0 skt 22 o r ol 2 2 ok 5 (1) 21 22
P, FoE B E S TS VR Sk, T 1h 280t & B T SEAT A 1 5%
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0.11. 0.09) , (BAELFRESHHAMERETARE (K6 . #H—F
PRI A 25 R R, TESEAT NI RN 0.62. “F IR ELR R>A 0.58. SRMR
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Ei=gay e Lk "ol
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L |
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18-24 % 182 40.90%
25-34 % 165 37.10%
S 35-44 % 68 15.30%
45 Z Uk 30 6.70%
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fEFSE E >3 &k 403 90.60%

R 2 BESESHERR
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*3 X% E (Fornell-Larcker #EN])

W& 1Q CRD INT PRS EMA PG PB
FEFE 1Q 0.84
A[{5 % CRD 0.58 0.87
HH)JfE INT 0.44 0.49 0.81
I E PRS 0.55 0.52 0.48 0.82
e EMA 0.33 0.36 0.4 0.39 0.79
FEIGHE PG 0.61 0.59 0.46 0.51 0.37 0.84

W4T PB 0.63 0.57 0.44 0.49 0.31 0.58 0.88
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R A4HTMT HRH/K (EFET 0.85 fadE)

WM& 1Q CRD INT PRS EMA PG PB
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RS SHBEITER (EEMPD
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R 6 FEBEN PN ML
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xR 7 BERYE SHEREIER
Ei=L7) e iy
R> CEF&EIRHED 0.58 s R )
R> (AT 0.62 R
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H5 TR AN — WET R 0.05 0.152 ANLHF
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